
ConSUnHll Mlllke' AnalysIS

REASONS FOR PREFERRING THE WIRELESS PLAN

I08B. Why do you pte'" the Wlre/_" I'IIIn? }

••
Custom." Pr.ferrlng WI,..... Option

Con,umer.

To'" 1108) (312) C......., Total

0 ..... Ar•• Ar•• C....tom.~ Business

Populildoll CCJde Code

Seems more simplified/Can unde,stand it 25% 25% 25% 31% 24%
bette'Iless complicated/Easie, ~

It is nice to know where you are calling/If you dial 10 12 9 12 23
the new 8rea code you know you are dialing a
cellular phone/pager

Because you don't have to dial 10 digits all the 8 8 8 10 10
timellf you dial 10 numbers for every call you make
it would be too time consuminglless numbers to
dial

Evaryone would not have to change, just people 8 4 11 11 1
with cellular phones, and pagers

It makes more senselMore reasonable 5 7 3 3 4

It would be betterlSound better/l just like it better 5 1 7 2 4

It is p,etty much what I am used to 4 3 5 2 1

(Sampl. Sizel 1468t 12101 (258t (274. 11451
,

,.:A

NOTE: A complete listing of 811 responses can be found in The Data Tabulations.

June. 1994
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Consum8r Mllrllllt Anlllysts

QUESTIONS RAISED ABOUT REPROGRAMMING CHARGES

Respondent raised qlMStlons!concems about reprogramming chargas fo' tha WI,eMSS Option

CUltomers Preferring Overtav Plan

Consumer.

Total (708) (312) Cellular Total

Genera' Area Area Customers BusIness

Population Code Code

Yes 10% 7% 13% 10% 16°",

No 90 94 87 90 84

(Sample Size) 1198) e931 (lOS) (102) (43J·

June, 1994
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Consumtlr Market Analysts

PREFERENCE FOR WIRELESS PLAN
WITH FREE REPROGRAMMING

QBC. If there wu no charge (or reprogramming cellular phones or pagers with the Wireless Plan, would this change your
preference?

Customer. with Queltions/Concerns about Reprogramming
and Preferring Overtay Pian

Consumer.

Total (708) (3121 Cellula, Toto'

General Ar•• Area Customers Business

Population Code Code

Yes 20% --- 29% 40% ---

No 70 100% 57 50 86%

Don't know 10 --- 14 10 14

(Sample Size) (20)- (6)- (14)- (101- (7)-

• Caution: Small Sample Size

June, 1994
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ConsUnHlr MM••' A n./ys IS

WHETHER CUSTOVER HAS ADDITIONAL
SUGGESTiONS REGARDING AREA CODE ADDlTlor~s

.... __ -_ '_'r __ "'_'_ ..--~ .. _ ... _...,._,,"_ ___ ,~",•._._.~ . .,...... ....., ~ _

09. Do you "'n MIl' futt/I., 6Ul/6estlons or comment. rou would" to m••e .bout futIn .,.. code .ddftJons?

ConIume,
>

.Total 1708.-< (312) Cel''''a, Total !.

Oener" Are. A,.i Customer. Bmlne.. ,

PoptJ8don Coda Code

Yes 22% 21% 24% 25% 27%

No 77 79 76 75 74

Don't know 1 1 • • ---

(Sample SlIe) le031 (401) . (4021 (4401 1200).........,... ,

• Less then .5% response

June, 1994
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ConSul7JtJr M.,ke, An.lysts

ADDITIONAL SUGGESTIONS AND COMMENTS

I098. AddhionIIl $JfIIfINt!ons/COmments. I
CUltom.,. with Adcltlonal Suggeldona/Comments

CQ...pmer,
•

Total (708) (312. Cellular Total

Gene," Area A". CustQmers Business

Popule'!" Code Coda

Keep the present system/leave all area codes as is/I 14% 12% 16% 12% 4%

like it the way it is

Geographic boundaries would be better/It should be 13 11 16 17 28
done geographically

Dialing 10 digits will be a hasslelThis would be too 11 12 10 8 9
many numbers

I don't think that the rates will stay the same/ What 8 5 10 5 ---

will it cost7lDon't charge extra

Keep the plan as simple as possible 8 7 8 9 13

If they need all these extra numbers, they should just 7 7 6 6 9
add a couple of digits to the regular phone number/Add
another digit, making an eight digit phone number

Change numbers for beepers/cellular phones and fax 6 10 3 8 6
machines/should be a designated area code for cellular
phones/pagers

(Sample Size) (180t (83t (97) (86t (531

June, 1994
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Consume' M.,lcel AnalySts

SEPARATE TELEPHONE LINES Ir'J HOr,1E

001. How man, telephone Ine, fwlth dlHtllMt numbtln) tltJ rou""vein rout' home?

eon.wne,.
To'-' (7081 (3121 Ceflular

0..... Are. Ar•• Cuttomer.
Po~.don eoct. Cod.

One 77% 79% 75% 61%

Two 19 17 20 28

Three 4 3 4 8

Four or more 1 1 1 3

Don't know/Refused/NA • .-- • •

.Sampl•••• le031 (401. (4021 (440)
..

• less than .5% response.
NOTE: This question not asked of business respondents.

June. 1994
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(;Qnsumtlr M.rkflt Anlllysts

CUSTOMERS WITH PERSONAL CO"v'1PUTERS
:>- ~.'. 0

I002. Do you have. person.' compute,' :I
a •

Con......'.
To.... (708) (312) Ce'ufar

General Area Are. Customer.

.'
PotU_don Codt ~

,.

Yes 41% 47% 34% 60%

No 59 53 66 41

(Sample "ze) (803) 1401' '402) (440)

NOTE: This question not asked of business respondents.

June. 1994

Table 20



Consumtlr Merkel AnalysIs

CUSTOMERS WITH MODEMS FOR PERSONAL COMPUTERS 1
I

.... ,. '"

IQD2A. Do you hav• • mod.m lor your Pfltsonel computer? I
a &

Conlume,.

Total (7081 (3121 Cellular

Gene," A,ea A,ea Cultomers

Population Code Cod.

Ves 46% 49% 42% 55%

No 51 47 52 43

Don't know 2 4 1 2

(Sampla lI.e) (3271 . (1891 (1381 (2621

NOTE: This question not asked of business respondents.

June, 1994
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Consume, M.,ket An.'ysts

CUSTOMERS WITH CELLULAR OR f\10BILE PHONES

OD3. ,. yow C....'OI moblltl phon. numbMptlntlld tin rou' bu..... catrl1
OD6. BudJes!I • DIMS yom 6udJ... use c...., *",.,..phonul

Consum....

ToUII (70•• 1312) Cellular Total

0 ......- Are. Ar.. CUltomefi BUBlne..

Poptlledon Code Code

Yes 33% 41% 26% 100% 57%

No 67 59 74 .-. 42

Don't know/Refused/NA • 1 • -_. 2

(Sampfe elz•• 1803) (401)> (402t (440) f2001

• less than .5% response.
NOTE: This question not asked of business respondents.

Table 22

June, 1994

-~.'- •.••jI,~- ~-. ,.,-
.......--._~",.,. ..-.,.. ... -.. ' ..... --_ ..-.



Consumer M.rJr., An./yslS

June, 1994

PRIMARY USE OF CELLULAR OR MOBIL E PHONF

IQD,JA. :.r'....- -",-"".".~,.,-tJI'"''''''-1
Tou' CeI....,
Custome,.

Personal use 49%

Business use 23

Both 28

Don't know/Refused/NA •

CS.mple IIze) C44O)

NOTE: This question not asked of business respondents.
• Less than .5% response

Tab/6 }3



Consume, Me,lee' Analysts

OD31. .

eEL LUl AR r'v1 0 BILE PH 0 NE N IF\1 BER D N 8USIN Esse f\ RD

1$ your e....' or mobR. phon. numbINpllntlld on rour lHMInea urd7

Tab/a 24

ConIUm.... •
Tote_ f708, f312. Celueer Total

0...... ArU Ar. C......,. B.....ne..
Populedon CocW Code

_.

Yes 24% 20% 29% 21% 20%

No 68 70 65 73 78
..:

Don't have a business card 5 5 4 3 ---

Don't know 4 5 2 3 3

ISampie IIzet 1132t 1811 1511 (222' (113t

June, 1994



(A)nsume, MII,k., AnlllyslS

PERCENTAGE OF INBOUND CELLUI r\R MOBil F ( AI \ S
"'~ """' ~~--~'. ,roT' l- ' .. -..>-..... < ,,--.-," ~''_'~'I'''''''.":~~:-.<l_' "'<', Q ,~.J

IODIC. ...And wIN' percent.". of yWl'~1 01' fII(Jb6e c.Is .IWInIHNtw/? I

(able 2~)

CO"'--".r

To1III (108)
--

(312) Cellula, Total

O••reI Are. Ma Cu8tom..._ Business

PotU_don Code Code ,-

None 19% 18% 19% 18% 4%

1% - 9% 15 15 14 18 14

10%· 19% 15 15 14 14 15

20% - 29% 12 12 13 13 14

30%·39% 5 6 2 4 6

40%·49% 3 3 2 3 3

50% or more 29 26 34 28 37

Don't knowlRefused/NA 3 4 3 3 7

I

Me.n 28% 27% 31% 28% 34%

(Sampl.llz.1 (266) (163. 1103) (44Ot (113t
-, -. - }n.•"":i:#~

June, 1994



ConsuITHK M.rlr.t An.lysts

ODIC.

PERCENTAGE OF OUTBOUND CELLUl AR MOBil F ( t! IS'
I- ~ t > :>" .;;o,..v~- "_, ~ ".>' ~. ....

•••And .IM,percentell" of 'lOUt c...., 01' mo6lJe ~'$ .,.~

TaMo 26

Conaum.r

Tot" (708) (3121 C..d.r Total

0 ..... Are*; A,... Cuatom.... 8ullne••

Popuilltlon Code Code

None 6% 5% 8% 5% 1%

1% - 19% 5 4 6 6 3

20% - 39°~ 5 5 6 6 8

40% - 59% 14 14 16 13 26

60% - 79% 9 11 6 11 19

80% - 89% 11 10 12 10 9

90% - 99% 29 31 26 31 27

100% 18 17 19 17 3

Don't know/Refused/NA 3 4 2 2 8

Mean 71% 72% 68% 72% 66%

(Semple liz..) 1266) 1163) 1103) 14401 11131
U<'

June, 1994



Consumer Market Analysts

CUSTOMERS WHO USF PAGERS
."" y .... ,' '" -.... """"y'

IO/U. Do t'!U 1M" • ".geT? I
Conlumer

Tol8I fl08) (3121 Cellule, Total

e...... Are. Are. Cultomer. Bu.lne..

'opuladon Code Code

Yes 21% 19% 23% 35% 39%

No 79 81 77 65 59

Relused/NA • -_. • • 2

ISample ••) 18031 (4011 (4021 (440) 1200)

• less than .5% tesponse

June. 1994
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Consumer Market AnalYSiS

RESIDENTIAL DEMOGRAPHICS "
~").~)&:'·-,rs:nm::F">('O-v

faCie.

Consumers

Total (70S) (312) Cellular

General Area Area Customers

Population Code Code

AGE:

18 - 29 years 21 % 18% 24% 23%

30· 39 years 23 22 23 27

40 - 49 years 23 24 21 24

50 - 59 years 12 13 10 15

60 - 69 years 9 9 9 7

70 years and over 10 10 10 2
-

Combined Responses:

18 - 34 years 32 27 37 35

35 - 54 years 42 45 38 48

55 years and over 24 26 23 15

EDUCATION

Grade school or less (Grade 1 - 8) 1% 1% 1% •

Some high school (Grade 9 - 11) 6 5 7 2%

Graduated high school 25 25 25 20

Vocational school/Technical school 2 2 2 1

Some college - 2 years or less 18 15 21 17

Some college· more than 2 years 9 10 9 11

Graduated college 29 33 25 36

Post graduate work 10 10 11 12

(Sample Size) (S03) (401) (402) (440)

• Less than .5% response

Jun_, 199



Consumer Marker Analysrs

RESIDENTIAL DE MOGRAPHICS :
Contlfwt:cl ~

t
__.,._~__.... ~ , ",.. t

Consumers

Total (70S) (312) Cellular

Genera' Atea Area Customers

Population Code Code

EMPLOYMENT

Employed and working full-time 56% 55% 57% 64%

Employed and working part-time 10 12 8 11

Self-employed 4 4 4 8

Unemployed 4 4 5 3

Retired 16 16 15 5

Homemaker 6 7 5 5

Temporarily laid off • • 1 ---

Disability 1 1 1 •

Student 2 , 3 1

Other 1 1 1 1

MARITAL STATUS

Single 32% 24% 40% 28%

Married 49 60 37 62

Divorced 7 6 9 5

Separated 2 1 4 1

WidowlWidower 10 9 11 4

(Sampte size) (8031 (401) (402) (440)

• Less than .5% response

June. 199-



Consumer M~rktltAn~/y$ts Table.

BE SIDE NTIAl DEI\IlOGRAflHICS
ContllllJt'd ;,

"' ..._., -"'<'f~-- ... ,

p

Cona&Mneta

Total (708) (312} c.aular

G.... ANa Ar.. Customers

Population Code Code

SPOUSE'S EMPLOYMENT STATUS

Employed and working full-time 59% 59% 58% 69%

Employed and working part-time 9 10 7 6

Self employed 5 3 8 10

Unemployed 3 4 1 2

Retired 14 14 14 6

Homemaker 9 9 9 6

Disability 1 • 2 1

Student 1 • 1 ---
Other • • --- --.
rSampie SIze) (390) (242) (148) (273)

CHILDREN IN HOUSEHOLD

Yes 37% 41% 33% 46°~

No 63 59 67 54

LENGTH OF TIME AT CURRENT
ADDRESS

Less than 1 year 12% 9% 14% 7°~

1 - 5 years 34 32 37 35

6 - 10 years 17 20 13 21

Over 10 years 35 37 34 35

All my life 2 2 2 3

rSampie lIze) (803) (401) (402) (440)
...... , "

• Less than .5% res onse.

June, 199



Consumer MarklU An~ysts

HfSIDfNTlAl DE M:JGRAPHICS ..
I

Contrnul cl t.
---~"'IOJl'I~_ .,

TabiN

eo...um..
Total (7081 (312) Cellular

GenenIJ Ar.. Area Customer.
Population Code Code

RACIAL/ETHNiC HERITAGE

White 65% 86% 45% 74%

African American 22 4 40 17

Hispanic 5 3 8 3

American Indian 1 • 1 1

Asian 3 2 3 2

Other 3 4 1 1

1993 HOUSEHOLD INCOME

Under $10.000 5% 2% 9% 1%

$10.000- $20.000 12 6 .., 3I.

$20.000 - $30.000 17 13 22 9

$30.000· $40.000 15 14 16 10

$40.000 - $50.000 10 11 9 13

$50.000 - $60.000 9 12 5 9

$60.000· $70.000 6 8 4 9

$70.000 - $80.000 5 6 3 8

$80.000 - $90.000 3 4 3 7

$90.000- $100.000 1 2 1 4

$100.000 or more 6 9 4 16

GENDER

Male 40% 40% 40% 42%

Female 60 60 60 58

(Sample lize) (803) (4011 (402) (440)

• Less than .5% response

Jun., 199



Consumer Marker Analysts Table _

TOTAL

TITLE- -

President/Owner 37%

Manager/Office 25
Manager/0 perations
Manager/Project
Manager/Business Manager

Secretaryl 10
Secretary·Treasurer

Administrative Assistant 4

Bookkeeper I 3
Accounts Payable

Vice President 3

Medical-Physician/Dentist 3

NUMBER OF EMPLOYEES

Under 20 employees 78%

20 • 49 employees 10

50 . 99 employees 7

100 - 249 employees 4

250 . 499 employees 1

500 or more employees 1

NUMBER OF TELEPHONE LINES

1 . 5 Lines 71 %

6· 10 Lines 16

11 - 20 Lines 9

More than 20 Lines 3

(Sample size) (200)

. NOTE: _. A complete listing of responses can be found in The Data Tabulations.

Jult., 199



- ....... ­
.r ~ •. .;;",. ..." .

.. ........ ......

ICC Docket No. 94-03~5

Ill. Be 11 Ex. 1. 9
(Submitted 9/2/94)

Schedule for return of NPA 708 code equivalents

Year 1995 1996 1997 1998 1999 Total

Quarter 1 2 3 .. 1 2 3 .. 1 2 3 .. 1 2 3 .. 1 2 3 ..
Ameritech
Cellular 1 2 3 0 2 2 2 0 2 3 3 0 2 2 2 0 0 0 0 .. 30

Cellular
One 1 3 .. 0 5 5 5 0 6 6 7 0 .. .. .. 0 0 0 0 6 60



, ,=-,.-_t...

BUSINESS OFMOGRAPHICS
CONT INUE:D

PERCENTAGE OF CELLULAR PHONE USAGE INBOUND

None 4%

1% A 9% 14

10%-19% 15

20%·29% 14

30% • 39°~ 6

40% - 49% 3

50% - 59% 20

60% - 69°,4 5

70% - 79% 4

80% - 89% 4

90o~ - 99% 3

100% ,

A"~ eode R....'clt
J

June. 1994



-.-,
.... 1 ~,.....,- - =. 0::-'

f)U')IN[S~ DEMOGHAPHICS
I. ON' INUU)

- - ....

PERCENTA4E OF CELLULAR PHONE USAGE OUTBOUND

None

1%·9%

1Oo~ • 19%

20% - 29%

30%·39%

40% ·49%

50% • 59°~

60% - Ssok

70% - 79%

80% - 89%

90% - 99%

100%

1%

,
2

3

5

20

6

11

9

27

3

USE OF PAGERS

Yes

No

39~

59

JUIN, 1994



ConSUm41r Mllrkl1t An.a.cysts

Btl SIr\1 L ,,;~; 1)1 MC)( If~J\PHrCS

CONT INULl>

NUMnER OF CELLULAR PHONES

One phone

TwO phones

Threa phones

Four phones

Five phones

6 - ,.) phones

" . 20 phones

More than 20 phon••

NlIMBER PRINTED ON BUSINESS CARDS

Yes

NO

30%

21

13

8

!5

12

5

4

20%

18

....... 199-



Consumw MlJr.'r,.r AIJ&'y;Jn

Bl1SINFSS J)ll\fI()Ghi\f>IUC~;

(.ON TINUll)
, .. "

PR:MARY BUSINESS ACTIVITY··

I./Jle .]:.;

Services/Consultant

Retail sales

Construction/Contracting

Heilith care

Manufacturing

W~.clesale/distributor

NUMBER OF YEARS IN BUSINESS

, year of less

, - 5 years

G - 10 y••r.
, , . 20 ye.r.

More than 20 year.

USE OF CELLULAR PHONES

No

27%

H~

10

10

10

7

3%

14

1&

24

40

56%

42

NOTE: ••A complete listing of all r••ponse. can be found in The Data Tabulations.

.Am-, 199-



Cansu",., Marker Ana.:yst.>

kU(';INlSS DE MOGHAPHICS
, ., I • .., .~.. • "-

TITLE- •

Presidant/Owner

MllnagorIOffice
ManagerI·Operations
ManagerIProject
ManagerlBusineas Manager

Secretary I
Secretary-Treasurer

Administrative Assistant

Bookkeeper/
Accounts J)aYlble

Vic~ Fresident

Meo1cai-PnysicianJOentist

NUMBER OF EMPLOYEES

Under :!O employe.s

20·49 employee.

50 - ~ g e:nployen

, 00 - 249 employees

250 • 499 employees

500 O~ more employee.

NUULER OF TELEPHONE UNES

1 • 5 Wnes

6 - 10 Lines

1 1 . 20 Lines

..... ...~. ~

. . ........ ..~ TOTAL·

37%

25

10

4

3

3

3

78%

10

7

4

1

1

71'"

16

9

NOTE: ••A complfte listing of responses can be found In The Data Tabulations.


